The Road To Social Media Success =
Basic Social Media

Content & Marketing %

Strategies
June 16, 2021 / Noon - 1 PM

22222



Digital Storytelling Series with
PBS Western Reserve

« Community partners, members, and
individuals can learn the tools in
creating digital content for effective
digital storytelling.

* You will learn about digital content
creation through website creation, video,
audio podcasting, content strategy, and
more.
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Questions:

Feel free to submit any ‘ ..
questions or comments in. |
the chat box duringthe "
presentation.
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Topics

The 5 W’s of Your Strategy

strategy?

The benefits of a social media content and
strategy?

storytnling webind o on M

The steps in developing a content marketlng strategy’?

Plan and Create Content
Distribute and Track
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The 5 Ws of i)
Your S_trate y



The 5 W’s of Your Strategy ‘

1.Why do you want to be on social
2.Who is your target audience? o
3.What are you going to share? “ |
4 Where are you going share? ’ e
9.When are you going sr
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The Power of Digital

What i _

col:‘)?t is a social media | ==
ent and marketin g° -

strategy?
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']
What is a social media content andaums

marketing strategy?

* Social media content and marketing is using | g
social media platforms to sell a productor = =
service, promote a brand or event with creative =
content. s

* A social media strategy is an outline of your
social media goals, tactics, and measurement
to track progress.
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The Power of Digital
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o
Benefits of a social media content and: —
marketing strategy? -

* A social media content and marketing
strategy helps in learning what, when, and
where to publish, to help increase the
visibility and impact of your content.

* A social media content and marketing
strategy guides you along to achieve your
plan and goals.
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Steps in developing a
soclal media content
and marketing strategy =~
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L
Steps in developing a social -,,'““\._.
marketing strategy = -

* Learn your audience

The Power of Digital

* Who are they? storyteling
- Are they interested in your content or objective? | B
* What platforms are they most engaged? E

« When and how do they consume content? R

* Keyword/hashtag Research

* Trending keywords/hashtags differ on many
platforms
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L B
Steps |n developing a social medla....c".
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» Specific, Measurable, Achievable, Relevant, and mm:
TImely W
- Business objectives (examples) \ '

* Increased exposure

* Increase external website traffic
* Brand awareness

e Sell products, services, or events
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Steps in developing a social medlﬁ
marketing strategy

* Social objectives E..
. . The Power of Digita
* Grow social media page followers storytelling

* Post engagement T

 Plan Your Content
* What type of content will be used?
* Text, Image, Video, Link, or all the above

 What is your message across platforms?
* Facebook, YouTube, Twitter, Pinterest. Instagram

n‘ﬁ"
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marketing strategy

» Content/Editorial Calendar

* Promote and distribute your content
* Be strategic
* Watch other campaigns
e Stand out

e Measure results
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The Power of Digital

storytelling

Platforms
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Platforms: Canva

@ Home Templates Features Learn Pricing @ {§} Create a design N
'

SOME FACTS.
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Hewes Club Poolside
February 10, 2020, 7 PM *

SUMMER
BLOCK
PARTY

Swinming, gomes, food, drisky. ond many more
caming your way!

to\PM,

Facebook Posts

See all

_—

IT'S YOUR BIRTHDAY!
REALLYGREATSITE.CO

Hey! Di;l L a7 - Have an
you know? i NG : g e 2mazing

ory

Mivades Beach Cyuise
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Platforms: Pixlr

@ PIXLR 2 Login / Sign up 29

w Templates
Browse and find a template by selecting what type of design you want to create below.

I & =

Im Instagram Post

TEMPLATES

Instagram Post

Start Building Today

Try Free
Premium!

WWW WEEKENDRENTAL COM

ONLINE

THE KETOGENIC DIET

DISCOUNT
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Platforms: Pixlr
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Platforms

media templates.  Storyteling
. B sl 0 O
* Canva et
“"\“ REGISTER TOOAY

* PixIr

Copyright free images, videos and music
* pixabay.com
* pexels.com
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PBSWesternReserve.org

Fred Barrett
Emerging Media Manager
fbarrett@pbswesternreserve.org
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For past presentations scan the QR code or visit:
pbswesternreserve.org/digital-storytelling
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The Power of Digital
storytelling

Watch and download l
paSt dlgltal Storytellln ‘ °:j,:x:"“

presentations at @
www.pbswesternreserve.org/ dlgltal-storyt'ellmg/
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